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Faith Based & Local Organizations

5%
Corporate
23.2% Individuals
39.6%
Foundations Government

27.7% 4.4%
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Even one year after the pandemic hit, ] was still

out of work... Rolling Harvest's emergency fresh

food distributions really helped me and my two
teenage boys through a very dark time."”
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With the generous support of donors, we raised
for Ida Flood relief efforts for
our Lambertville neighbors.



